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Introduction 

Social Media is a free service, meaning that the end user is always the product. Be it advertising 
or the collection of sensitive data, there is growing concern in governments around the globe 
about the sheer volume and depth of data these private companies collect about their citizens. 
As such it is essential that a conclusion be reached about the rights of not only the companies 
interested in harvesting the data, but that of the user often unwittingly providing it. 58% of 
nations worldwide have laws in place protecting from abuse committed in its handling and 
collection of data by internet companies (reported by UNCTAD), however adoption rates in 
Africa and South East Asia remains low, and with an issue that permeates so much of the 
modern, internet-centric world in which we live, legislation is so essential that it is the duty of the 
United Nations to make it an international standard. 

Key Words 

User – Any one person on the platform 

Sensitive Information – Full name, date of birth, address etc. 

UNCTAD – United Nations Conference on Trade and Development 

Major International Organisations 

UNCTAD 

European Union 

ICO (Information Commissioner’s Office) 

United Nations Human Rights Commission 

Previous UN Solutions 

Resolution 68/167 

Resolution 25/117 

Resolution 69/166 

Resolution 28/16 

Overview 

The United Nations has guaranteed the right to privacy in the digital age as one of our basic 
universal human rights, and further protection of this right is essential due to the rapid progress 
of technology and the data companies collect on their users. For corporations that specialise in 



online advertisement such as Alphabet, Facebook, and Amazon, showing the right products and 
services isn’t a small matter; it can be the difference between bankruptcy and being one of only 
two trillion-dollar companies ever to exist. This makes consumer metadata more valuable than it 
ever has been, and as such there’s greater incentive for companies to break consumer rights and 
sell these data sets to those willing to pay a high price. It is up to the delegates of the Social, 
Cultural, and Humanitarian Council to prevent any further abuses and preserve the rights of 
their citizens, finding a middle ground that keeps their rights preserved without stifling the 
potential of internet companies worldwide to keep growing. 

 

Questions to Consider 

What data is too sensitive to be recorded? 

What timeframe are internet companies allowed to keep this data for? 

Which security standard should be enforced to keep stored data safe? 


